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The Association of the Wall and Ceiling Industry 
is the largest, most influential association serving 
the wall and ceiling market. Membership tops 
2,500+ companies playing a strong role in the $125 
billion wall and ceiling industry.3 The association’s 
leadership and the range of its activities continually 
raise the bar of industry professionalism, 
benefiting professionals marketwide.3



 industry professionalism at its best

Events and Connections
Offering the essential in-person and virtual events that 
craft professionals into the industry community.
•	BUILD: AWCI’s Convention + Expo
•	AWCI’s Industry Leaders Conference

Programs and Advocacy
AWCI provides resources fulfilling its mission to help 
each member operate a successful business.
•	Technical Assistance
•	Contractor Business Forums
•	Safety and Health Resources
•	Codes and Standards Advocacy

Educational Programs
AWCI’s certificate and education courses guide 
the industry and raise the professional bar.
•	AWCI’s Project Manager Development Series 
•	EIFS—Doing It Right®:  Second Edition
•	Exterior Envelope—Doing It Right®
•	Gypsum—Doing It Right®
•	Steel—Doing It Right®: Second Edition
•	Gypsum—Doing It Right®: Second Edition

AWCI’s Construction Dimensions
Your Best Market Reach
•	The Industry’s Only Bi-Monthly Printed Magazine3

•	30,387 Industry Professionals1

•	Largest Magazine Circulation in the Wall and Ceiling Industry1, 3

•	Largest Contractor Reach1, 3

•	Largest Distributor Reach1, 3

1 Computer Fulfillment Inc, May/June 2026 AWCI TQ = 22,190 (Print) + 8,690 (Digital)
2 Readex, August 2024 Study
3 Publisher’s own information
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build your
custom campaign

Web Advertising
Energize Promotions
•	Run-of-site: Broadest Reach Available
•	Leadership and Coverage—
Landing and Content Pages

•	Exclusivity and Focus—Category Exclusives 

Custom Advertising
Thought Leadership Defined
•	AWCI-Sponsored Webinars
•	Product Spotlights—Company-Specific E-Blasts

Weekly Newsletter Advertising—The Finish Line
Impact Your Industry
•	Personalized Content
•	In-Depth Articles and Resources
•	Industry News and Events
•	Manufacturer’s Corner: Sponsored Content
•	Featured Videos: Sponsored Content

Custom Newsletter 	  
Convention and Innovation Focused Themes 
•	BUILD Newsletter
•	Innovation Newsletter

2



Personalized, dynamic content
21,000+ weekly recipients

Powerful advertising opportunities
Interviews and videos

Full metrics

exciting
weekly newsletter

3



the industry’s
best reach

awci print media
your marketing cornerstone

Advertisers in 
AWCI’s Magazine 

Receive:

The industry’s only 
bi-monthly printed magazine3

Largest wall and ceiling 
industry magazine circulation1, 3

Largest contractor 
reach1, 3

Largest distributor 
reach1, 3

91%

30,8801

Manufacturers and 
marketers have counted 
on AWCI’s long-standing 
guarantee3—no less 
than 90% of AWCI’s 
Construction Dimensions 
subscribers are industry 
contractors.1 It is the 
only magazine written 
specifically for the wall 
and ceiling contractor.3

More than nine out of 
ten wall and ceiling 
contractor subscribers 
pay special attention 
to AWCI’s Construction 
Dimensions because it is 
published by AWCI.2 No 
private publisher matches 
the market allegiance or 
recognition provided by 
AWCI every other month.3

total
qualified
circulation

9
out of
10

1 Computer Fulfillment Inc, May/June 2026 AWCI TQ = 22,190 (Print) + 8,690 (Digital)
2 Readex, August 2024 Study
3 Publisher’s own information4



78% 
want a print 

magazine in their 
media information 

package.²

Only 

16%
prefer a digital 

magazine
exclusively.2

This holds true 
for contractors:

At all sizes of companies 

At all levels of digital 
engagement 

At all education levels2

awci print media
your marketing cornerstone

Contractors 
overwhelmingly 

turn to print 
resources 

for industry 
information ...2

 ...for new 
products ...2

 … and 
specifically to

AWCI’s 
Construction 
Dimensions.2

Percentage of wall and ceiling contractors who prefer to use print,
in-person and/or electronic resources when looking for information 
about the wall and ceiling industry.2 (answers not mutually exclusive)

Percentage of wall and ceiling contractors who prefer to use print, 
in-person and/or electronic resources when looking for information 

about new products.2 (answers not mutually exclusive)

Percentage of 
wall and ceiling 

contractors who 
prefer to receive 

AWCI’s Construction 
Dimensions in 

print format, digital 
format or both.

71%
PRINT

RESOURCES

44%
ELECTRONIC 
RESOURCES

34%
IN-PERSON 
RESOURCES

85%
AWCI’S

CONSTRUCTION
DIMENSIONS

78%
PRINT MAGAZINE 

INCLUDED IN THEIR 
SUBSCRIPTION2

23%
BOTH PRINT

AND
DIGITAL2

54%
ONLY
PRINT

MAGAZINE2

84%
PRINT

RESOURCES

75%
ELECTRONIC 
RESOURCES

69%
IN-PERSON 
RESOURCES

1 Computer Fulfillment Inc, May/June 2026 AWCI TQ = 22,190 (Print) + 8,690 (Digital)
2 Readex, August 2024 Study
3 Publisher’s own information 5



understand the market 

Wall and
Ceiling

Contractors
Purchasing
Influence by

Product2
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Target Contractors1 Impact Decision-Makers1

5%
Distributors/Suppliers

3%
Specifiers/Engineers/

Architects/Other 2%
Manufacturers

90%
Contractors

65%
Top Management

28%
Project Manager/

Supervisor
7%
Other
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and its purchasing power

69 %

FR
P 

Pa
ne

ls

53%

Gr
ee

n 
Bu

ild
in

g 
Pr

od
uc

ts

71 %

In
te

rio
r I

ns
ul

at
io

n

73 %

M
et

al
 F

ra
m

in
g

67%

Pl
as

te
r/S

tu
cc

o

71 %
Sc

aff
ol

di
ng

66 %

Ta
pi

ng
 T

oo
ls

59 %
Sp

ra
y 

an
d 

Te
xt

ur
e 

M
ac

hi
ne

s

73%

Tr
im

63%

Sp
ra

y 
Te

xt
ur

es

68%

W
al

l P
an

el
s

Median Age: 57

Across Age Ranges2 Spanning Education Levels2

2%
25-34

7%
35-44

40%
Some College

41%
College Degree or More

19%
High 

School 
 Diploma at 

Most

36%
55-64

25%
65 or above

22%
45 - 54
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Print promotions powerfully 
influence contractors as they 

first consider a purchase 
along with their subsequent 

product research.2

Digital reach contributes 
most as contractors narrow 

down their choices.2

Your sales team most 
directly affects the final 

decision process.2

media impacts
lead the sales process 

Final Decision

Narrow Down Choices

Start Thinking 35%

22%

18%

Print

Digital

In Person

Final Decision

Narrow Down Choices

Start Thinking 20%

40%

35%

Final Decision

Narrow Down Choices

Start Thinking

40%

30%

53%

8



contractors
respond to advertising 

43%
Visit advertisers’ websites

(digital)

50%
Research product 

on the web
(digital)

26%
Pass ad to others

(traditional)

13%
Contact dealer/

supplier rep
(traditional)

31%
Discuss ad with others

(traditional)

14%
Recommend or 

purchase a product 
(traditional)

Traditional Follow-Up 

61%
Digital Follow-Up 

69%When responding to 
ads, contractors
 follow up using 

traditional as well as 
digital methods.2

Specifically, contractors research 
products on the web and visit 
specific sites along with significant 
traditional follow-up.2

1 Computer Fulfillment Inc, May/June 2026 AWCI TQ = 22,190 (Print) + 8,690 (Digital)
2 Readex, August 2024 Study
3 Publisher’s own information 9



Experience the Pinnacle of Industry Innovation
Join us at BUILD, the premier event for the wall and ceiling industry, where innovation 
meets opportunity. Our largest event of the year, BUILD attracts over 2,200+ industry 
professionals, offering unparalleled networking, education and business opportunities. 
Elevate your brand’s presence at this multi-day convention, featuring an expansive 
trade show, exclusive networking and breakout sessions with industry leaders.

Why Attend BUILD?
•	Connect with 2,200+ Attendees: Engage with a diverse audience of industry 

professionals, from contractors to manufacturers and suppliers.

•	Showcase Your Brand: Stand out in our extensive trade show and 
position your company as a leader in the industry.

•	Expand Your Network: Build valuable relationships through 
targeted networking sessions and social events.

A Premier Gathering of Industry Leaders 
The Industry Leaders Conference is your exclusive opportunity to engage 
with top decision-makers in the wall and ceiling industry. This intimate 
conference, catering to around 180 senior executives, provides a platform for 
high-level discussions, strategic networking and thought leadership.

Why Attend the Industry Leaders Conference?
•	Engage with Key Decision-Makers: Directly connect with 

C-suite executives and influential industry leaders.

•	Garner Strategic Insights: Gain exclusive insights into 
industry trends and future directions.

•	Enjoy Personalized Networking: Participate in focused sessions and 
networking opportunities tailored to senior professionals.

elevate your brand with
awci’s premier events

maximize your impact
become a sponsor

1 Computer Fulfillment Inc, May/June 2026 AWCI 
TQ = 22,190 (Print) + 8,690 (Digital)
2 Readex, August 2024 Study

3 Publisher’s own information
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Elevate Your Visibility
Whether you’re looking to make a splash at BUILD or 
engage directly with top executives at the Industry 
Leaders Conference, our sponsorship packages 
are designed to enhance your company’s profile 
and connect you with your target audience.

We Offer:
•	Enhanced Brand Visibility: Showcase your company’s 

brand through high-impact promotional opportunities.

•	Targeted Engagement: Directly reach and engage 
with industry professionals and key decision-makers.

•	Exclusive Access: Benefit from networking 
events, premium placement in event 
materials and special recognition onsite.

•	Customizable Packages: From high-profile 
event sponsorships to exclusive networking 
opportunities, we can tailor a package that 
aligns with your marketing objectives.

Ready to Elevate Your Presence?
For more information on sponsorship opportunities 
and to secure your spot, visit: www.AWCIBuild.org and 
www.awci.org/events/industry-leaders-conference.

maximize your impact
become a sponsor

AWCI’s Emerging Leaders Program
Tailored for aspiring industry professionals—
including contractors, manufacturers 
and suppliers—this program offers 
curated, experiential education you 
won’t find anywhere else.

Advance your career through a unique blend of:

• Technical training and soft-skills development

• Peer-to-peer learning and exclusive networking

• Industry-specific value designed to elevate
your career within the wall and ceiling sector

Contact Annemarie Selvitelli at selvitelli@
awci.org for sponsorship opportunities.

1 Computer Fulfillment Inc, May/June 2026 AWCI TQ = 22,190 (Print) + 8,690 (Digital)
2 Readex, August 2024 Study
3 Publisher’s own information 11



magazine and annual
planning calendar

ISSUE Ad
Closing Materials Due 2026 Contractor Business Focus Added Value and Opportunity Bonus Distribution

JAN/FEB 11/20/26 12/8/26 Business Solutions, Innovations 
and Technology Convention Keynote and Highlights

MAR/APR 1/22/27 2/8/27 Human Resources

April 12-15 • Grapevine, TX

MAY/JUN 3/24/27 4/8/27 Safety and Health Pinnacle Award and 
Industry Awards Issue

JUL/AUG 5/27/27 6/8/27 Technical Construction
Florida Wall and Ceiling 
Contractors Association

TBD

SEP/OCT 7/23/27 8/9/27 Leadership and Influence

Insulation 
Contractors 

Association of 
America

September 2027

AWCI Industry 
Leaders Conference

October 27-29
Austin, TX

NOV/DEC 9/24/27 10/8/27 Risk Management, Budgeting 
and Estimating

Corporate Profile
Materials Due 9/20

Editorial closing: Two weeks prior to ad closing.

12



e-, custom and blast
media planning calendar

Month
Website Materials Due Custom Advertising Newsletter Materials Due

Website Inline Square and Leaderboard
Manufacturer’s Corner, AWCI-Sponsored Webinar

Featured Video Materials Due         The Finish Line
Product Spotlight (Deploys 4x Monthly)

Closing Materials Due Materials Due

JAN 12/21/26 11/6/26 11/13/26 12/1/26 12/21/26 12/21/26

FEB 1/20/27 12/7/26 12/14/26 1/4/27 1/20/27 1/20/27

MAR 2/22/27 1/6/27 1/13/27 2/1/27 2/22/27 2/22/27

APR 3/22/27 2/8/27 2/15/27 3/1/27 3/22/27 3/22/27

MAY 4/20/27 3/8/27 3/15/27 4/1/27 4/20/27 4/20/27

JUN 5/20/27 4/6/27 4/13/27 5/3/27 5/20/27 5/20/27

JUL 6/21/27 5/6/27 5/13/27 6/1/27 6/21/27 6/21/27

AUG 7/20/27 6/7/27 6/14/27 7/1/27 7/20/27 7/20/27

SEP 8/20/27 7/6/27 7/13/27 8/2/27 8/20/27 8/20/27

OCT 9/20/27 8/6/27 8/13/27 9/1/27 9/20/27 9/20/27

NOV 10/20/27 9/6/27 9/13/27 10/1/27 10/20/27 10/20/27

DEC 11/22/27 10/6/27 10/13/27 11/1/27 11/22/27 11/22/27

All Media Advertising
Joe Fernandez • 703.538.1606 • fernandez@awci.org

Specs, Deadlines and Classifieds
Brianna Bernstein • 703.538.1607 • bernstein@awci.org

Editorial
Amelia Miedema, CAE • 703.538.1604 • miedema@awci.org

13



14

Industry news and 
announcements 
posted weekly

In-depth articles and 
comprehensive interviews

Member spotlights and 
subject-matter expertise

hub for the industry  
awci’s enhanced website

Inline Square: $2,200

Leaderboard: $2,400

14



Product Spotlight: Dedicated Email
This exclusive e-blast brings your message directly to more than 19,000 
industry professionals.3 With weekly deployments, these blasts are both 
timely and tie in with AWCI Media’s powerful brand. A limited number 
of pre- and post-BUILD Expo blasts provide focused and unmatched 
reach to registrants at this largest wall and ceiling industry event.

Full Distribution Blast
$5,900

Pre-BUILD Blast
$5,500

Post-BUILD Blast
$5,500

awci blast media
impact your industry 

1 Computer Fulfillment Inc, May/June 2026 AWCI TQ = 22,190 (Print) + 8,690 (Digital)
2 Readex, August 2024 Study
3 Publisher’s own information 15



Featured Video
Drive contractors to your video. Includes impact through:

•	AWCI Media Content Pages—the most traffic on AWCI’s website.

•	The Finish Line Weekly Newsletter—prominent newsletter 
appearance concurrent with web impact.

•	Links directly to your video at any web destination.

•	Archival views contribute to ongoing reach for up to 12 months.

•	Exclusivity—no more than two available each month.

$2,600 per deployment for two weeks

Manufacturer’s Corner: Sponsored Content
Share insights through expanded content not available through traditional 
advertising. Garner thought leadership, introduce new products and 
strengthen awareness through AWCI’s exceptional media brand.

•	Up to a 1,500-word article: promote product innovations, award 
announcements, case studies, design tools and more.

•	Featured in our newsletter The Finish Line.
•	Archival views contribute to ongoing reach for up to 6 months.

$3,200 per deployment for two weeks
Contact AWCI for full details.

awci bundled media
collective resources 

1 Computer Fulfillment Inc, May/June 2026 AWCI TQ = 22,190 (Print) + 8,690 (Digital)
2 Readex, August 2024 Study
3 Publisher’s own information16



AWCI-Sponsored
Webinars
Marketing partners present and 
sponsor AWCI Media Online 
Learning Series webinars. 
AWCI Media hosts and markets 
the event while participating 
members shine spotlights on 
products and technology.

Online Learning Series Webinars 
are twice per month.

Net rate: $10,950*
Contact AWCI for full details.

awci custom media
thought leadership defined 

17



Rates (Gross)

Marketplace (Net)

4-color 1X 3X 6X

Full page $7,055 $6,745 $6,530

2/3 page $5,875 $5,640 $5,490

NEW 1/2 Page Horizontal Premium $5,450 $5,240 $5,080

NEW 1/2 Page Vertical Premium $5,450 $5,240 $5,080

1/2 Island $5,350 $5,145 $4,985

1/2 Page $4,905 $4,725 $4,610

1/3 Page $3,965 $3,845 $3,750

1/4 Page $3,675 $3,570 $3,490

Covers 1X 3X 6X

2 & 3 $8,920 $8,610 $8,395

4 $9,270 $8,960 $8,745

Ad Size Width Height
Full Page (live area) 7.75" 10.375"
Full Page trim 8.25" 10.875"
Full Page bleed 8.5" 11.125"
Spread (live area) 16" 10.375"
Spread trim 16.5" 10.875
Spread bleed 16.75" 11.125"

Ad Size Width Height
2/3 Vertical 4.5" 10"
1/2 Island 4.5" 7"
1/2 Vertical 3.375" 10"
1/2 Horizontal 7" 4.875"
1/3 Vertical 2.25" 10"
1/3 Horizontal 7" 3.25"
1/3 Square 4.5" 4.875"
1/4 Vertical 2.25" 7"
1/4 Horizontal 4.5" 3.75"
1/4 Square 3.375" 4.875"
1/6 Horizontal 4.5" 2.5"
1/6 Vertical 2.25" 4.875"

Ad Size Width Height
1/2 Horizontal Premium (live area) 7.75" 5”
1/2 Horizontal Premium trim 8.25” 5.5”
1/2 Horizontal Premium bleed 8.5" 5.75"

Ad Size Width Height
1/2 Vertical Premium (live area) 3.5” 10.375"
1/2 Vertical Premium trim 4” 10.875"
1/2 Vertical Premium bleed 4.25" 11.125"

Advertising: Marketplace

Display (text + graphic)

1x 3x 6x

3.5" x 2.25" $475 $470 $445

2.25" x 3" $370 $335 $315

Listing (text only)

50 Words $145 $135 $120

1/3 H

1/2
ISLAND

1/4
V

Additional Rate Information
•	 Guaranteed full-page positions at 10% of page and color.
•	 Polybag, multiple-page and customized 

advertising options quoted upon request.
•	 Design services available. Production charges apply.
	
Inserts
Rates available through your sales representative.

Print Media 
Submission 
Guidelines
Failure to carefully follow 
submission guidelines may 
result in improper print 
output of your material.
•	 All submitted material 

must have a CMYK 
color mode (no RGB).

•	 All fonts must be 
converted to outlines.

•	 Do not include any print 
marks such as crop 
marks or color bars.

•	 All images must contain 
a resolution of no 
less than 300 DPI.

•	 Pantone (PMS) color 
builds must be converted 
to 4-color (CMYK) builds 
prior to submission.

Acceptable Ad 
Formats
•	 PDF/X compliant file 

(PDF/X-1a or PDF/X-4).
•	 Adobe Illustrator 

(AI) or EPS files.
•	 Placed images must 

be embedded within 
file and CMYK with a 
minimum DPI of 300.

•	 All fonts must be 
converted to outlines.

•	 All spot colors must be 
converted to CMYK.

AWCI can provide a 
template upon request.

1/4 H

1/2
H

2/3
V

1/3
V

1/2
V

1/4
SQ

1/3
SQ

1/6 H

1/6
V

display rates display rates 
Full Page/Spread Specs

1/2 Horizontal Premium Specs

1/2 Vertical Premium Specs

Standard Fraction Ad Specs

Marketplace Display Ads (text + graphic)
Logos, graphics, pictures and font variations may be included.

Marketplace Listings (text only)
Appear in color, 8 point font. Headlines are bold and 
included in the word count. Prices shown are for 50-word 
ads (prices increase based on 50-word increments).

Note: Prices are good for ads placed in 2027.

Live Area

Live 
Area

Live Area
All copy and image(s) you wish to display 
should be kept within these dimensions.

Trim Area
The page size to setup your ad file to. 

Bleed Area
Elements that should “bleed” of the edge of 
the page should expand into this area. 

Live Area

Live Area

Live Area

Trim Area

Trim Area

Bleed Area

Bleed Area A 1/2 horizontal premium as it would 
appear on a left hand page.

A 1/2 vertical premium as it would 
appear on a right hand page.

18



Web Advertising (Net) Newsletter Advertising (Net)
Run-of-Site

Leaderboard $2,400

Inline Square $2,200

The Finish Line®

Top Banner $1,950

Finish Line Feature $1,750

Square Ad $540

Featured Video (2 weeks) $2,600

Manufacturer’s Corner (2 weeks) $3,200

BUILD Newsletter 

Top Banner $1,950

Feature Content Block $1,750

Innovation Newsletter 

Top Banner $1,950

Feature Content Block $1,750

Product Spotlight E-Blast

Full Distribution Blast $5,900

Pre-BUILD Blast $5,500

Post-BUILD Blast $5,500

Thought Leadership Defined

AWCI-Sponsored Webinars $10,950

E-Blast Advertising (Net)

digital rates

19



FOR ALL MEDIA ADVERTISING CONTACT
Joe Fernandez • fernandez@awci.org • 703.538.1606

DELIVERY INSTRUCTIONS
Send all advertising materials, proofs and correspondence to 

Brianna Bernstein • bernstein@awci.org • 703.538.1607

All media reservations must be in compliance with AWCI’s contract 
and copy regulations and AWCI’s Advertising Policy.

For more details, visit www.awci.org/about/advertise-with-us/advertising-exhibitor-sponsorship-policy.

Newsletter Advertising
FEATURED VIDEO
Headline. 45 characters including spaces (For web, blast and boost)  

Subhead. 50 characters including spaces (If not 
provided, company name will be listed) 

Web Copy. Recommended 50–100 words, up to 150 

Boost Copy.  No more than 50 words 
(“Sponsored” will be included at the end of blast copy) 

Web Image. 720px x 440px, JPG or PNG, 72 dpi, RGB (If not provided, 
AWCI will create a screenshot of the featured video as the image.)

Boost Image. 250px x 250px, JPG or PNG, 300 dpi, RGB  

Link. To video URL (YouTube or other address)

Boost Link.  AWCI will create a Bitly from your 
original link to maintain uniformity

MANUFACTURER’S CORNER
Headline. Up to 45 characters (including spaces) 

Subhead. Up to 90 characters (including spaces) 

Copy. Up to 1,500 words (article may be edited to fit available space.) 

Image. Four graphics, JPG or PNG, 300 dpi, RGB

Boost Image. 250px x 250px, JPG or PNG, 300 dpi, RGB  

Logo. EPS or PNG, transparent background, 300 dpi

Byline.  Author name and 50 word bio

Contact Advertising Coordinator for full details. 

THE FINISH LINE, BUILD AND INNOVATION NEWLETTERS
Top Banner
Image. width: 600px height: 150px. 

Format. JPEG or PNG, RGB, 72 dpi.

Hyperlink. One URL for linking

Feature
Headline. 30 characters maximum (including spaces). 

Copy. Up to 30 words.

Image. 250px x 250px, JPG animated GIF, 72 dpi, RGB. 

Hyperlink. Features may be hyperlinked to two landing 
pages. If unspecified, links are directed to home pages

AWCI will edit material appearing in AWCI e-media, content, blast and bundled media if 
copy is beyond limit or images are not sized properly. Submitted copy and graphics will 
be reviewed/edited to meet the AWCI Advertising Policy. Impression and click-through 
reports are provided by AWCI on a monthly basis. External servers, click trackers and 
tags are unsupported. Proofs are not provided prior to appearance in AWCI Media. If 
a specific landing page is not specified for any AWCI Media appearance, the link will 

direct to your home page. Invoices for all AWCI Media appearances are emailed.

digital specs
Web Advertising
WEBSITE BANNERS
Image. JPG or animated GIF, 72 dpi, RGB, max size: 100 kb

Hyperlink. One URL for linking (the same URL will 
be linked from desktop and mobile)

SIZES
Inline Square. 250px x 250px
Leaderboard. 728px x 90px

E-Blast Advertising
PRODUCT SPOTLIGHT   
Image. 600 px wide, JPG, PNG or GIF, 72 dpi, RGB 
Subject Line/Headline. Up to 45 characters (including 
spaces), headline and subject are identical

Preview Text.* Up to 45 characters or defer to your subject line

Body Copy. Up to 100 words 

Logo. EPS file preferred; otherwise, max width 450px, JPG, 72 dpi, RGB. 

URL. Spotlights may be hyperlinked to two landing pages (button/
image). If unspecified, links are directed to home pages.

*Text appearing in most inboxes.

www.awci.org/about/advertise-with-us/advertising-exhibitor-sponsorship-policy
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Advertising and Media Manager
Brianna Bernstein

703.538.1607 • bernstein@awci.org

Director of Communications and Marketing
Editor of Construction Dimensions Magazine

Amelia Miedema, CAE
703.538.1604 • miedema@awci.org

Manager, Graphics and Art
Craig Wood

703.538.1605 • wood@awci.org
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