
I t isn’t all that often that a North
American wall and ceiling contrac-
tor casts a business hunting look
overseas.

But  when and i f  a  cont ractor
does want to have a look at the in-
ternational market, where does he
go for assistance and, more impor-
tant, for information?

Where would he get a validated
export license, for example, or get
details on Middle East import con-
trols, or get figures on construction
equipment spending in Greece?

The answer is: the newly re-
aligned Industry and Trade Admin-
istration in the U.S. Department of
Commerce.

A wall and ceiling contractor—
with construction services to offer
o r  a  manu fac tu red  p roduc t  t o
sell—might never want or need to
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reach for sales in the international
market, but it is nice to know that
he can obtain vital help quickly and
reliably if he wants.

T h e  n e w  c h a n g e s  i n  t h e  r e -
vamped ITA represent a determi-
nation by the government to short-
en the path, figuratively speaking,
between the doors that open to
business services. Many of the
doors are familiar to clients of the
former Domestic and International
Business Administrat ion. Many,
though, are new.

There are now six operating divi-
sions in the Industry and Trade
Administration, whose function is
to  ass is t  bus inesses and bus i -
nessmen in the promotion of import
and export trade. The ITA mission
includes not only information but
direct aid to businesses, especially

in exports.
The reason for the change now is

that ITA has not been that useful
and effective in building trade for
U.S. firms largely because many
companies did not even know of its
existence or how to take best ad-
vantage of the bureaus’ available
services.

Consequently, the trade and in-
dustry unit was shifted around.
Furthermore, anyone can obtain
detailed answers to questions about
the agency’s range of services from
an Ombudsman (see box items) for
the entire unit or even the indi-
vidual sections.

The six services now include:
The Bureau of Export Develop-

ment, formerly the Bureau of In-
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OVERSEAS:
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ternational Commerce, has three
branches: the Office of Export De-
velopment, the Office of Interna-
tional Marketing, and the Office of
Market Planning.

A useful distinction between the
first two offices—which have im-
portant direct services for busi-
ness—is that one operates primar-
ily within the United States, the
other largely abroad.

The Office of Export Develop-
ment acts in an export-stimulus
role across the entire domestic
economy.  Through conferences
and seminars, discussions with ad-
visory groups, and awards for ex-
port achievement, it builds gov-
ernment-to-business links that in-
crease national awareness of the
benefits and potential profits in ex-
porting.

It also provides practical assis-
tance to individuals: information on
overseas agents, distributors and
other  expor t  serv ices ,  spec i f i c
leads on export sales, construction
or engineering projects abroad,
licensing and investment oppor-
tunities in the U.S. and other coun-
tries.

It helps foreign buyers arrange
purchasing itineraries in the U.S.,
inc lud ing s tops a t  major  t rade
shows. It assists U.S. firms in bid-
ding on large-scale developments
projects around the world.

The Office of International Mar-
keting, working mainly abroad
through a variety of promotional
and informational vehicles, pro-
vides market assistance to indi-
vidual firms.

It  also conducts exhibit ions,
trade missions, sales seminars and
catalog displays in all of the world’s
principle commercial centers.

The Bureau of East-West Trade
is a unit designed to meet the spe-
cial situation of doing business with
the communist centrally-planned
economies in which purchasing or
negotiating is done by state offi-
cials.

Most attention naturally centers
on the Soviet Union, nations in
Eastern Europe, and the People’s
March, 1979

Republic of China.
The Office of East-West Trade

Development provides individual
marketing counsel, supplies infor-
mation on available commercial
representation in host countries,
makes market studies, and con-
ducts trade exhibitions, sales semi-
nars and trade missions.

The Bureau of Trade Regula-
tion, through its Office of Export
Administrat ion, handles export
controls and, along with the bureau
director’s office itself, issues and
enforces U.S. rules concerning
foreign boycotts.

The Bureau of  Internat ional
Economic Pol icy and Research
houses the specialists who assem-
ble, analyze and interpret U.S. and
foreign trade and economic data
while working to improve the over-
all international economic climate
in which US. business operates.

In this bureau the Office of In-
ternational Finance and Invest-
ment follows international activity
in such fields as taxation, technol-
ogy transfer, antitrust, standardiza-
tion, patent and copyright protec-
tion, settlement of investment dis-
putes and the competitive position
abroad of U.S. service industries,
and works to resolve U.S. business
problems in these areas.

The Bureau of Domestic Busi-
ness Development, which can be
generally described as the result of
a merger between two other agen-
cies, is the focal point in the Com-
merce Department for assistance
and consultation on domestic busi-
ness matters, although it also has
significant duties in areas that in-
volve international interests.

The bureau’s Office of Business
Programs administers programs to
aid import-injured industries, and
works to include business expan-
sion or new industrial opportunities
in Federal regional recovery fund-
ing or large-scale construct ion
projects.

Also, the Office of Basic Indus-
tries covers construction matters
along with metals, minerals, forest
products and engineering.

The Bureau of Field Operations
br ings  the  Commerce Depar t -
ment’s international and domestic

business programs into local busi-
ness communities, working princi-
pally through a network of 43 Dis-
trict Offices.

This is essentially a two-way ac-
tivity, conveying export marketing
assistance, for example, to an indi-
vidual client, and receiving and re-
port ing back to the Department
practical appraisals of such assis-
tance from the end-users. o

For More Information
For further information on the business
services of the Industry and Trade
Administration call:

Office of Ombudsman—377-3176.
Bureau of Export Development—

377-5261.
Bureau of East-West Trade—377-

5251.
Bureau of Trade Regulation—377-

5491.
Bureau of International Economic

Policy and Research—377-3022.
Bureau of Domestic Business

Development—377-3737.
Bureau of Field Operations—377-

3641.
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